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FVA I1s AN ITALIAN SME OPERATING SINCE 1990 IN THE FIELD OF NEW MEDIA COMMUNICATION AND
ADVANCED ICT FOR RESEARCH AND ORGANIZATIONS CONTEXTS.

COMPANY PROFILE [‘ ‘m
Social Network ‘




WHAT WE

DO

FVA NEW MEDIA RESEARCH

STRATEGIC DISSEMINATION AND COMMUNICATION
TO PROMOTE SCIENCE

TRAINING, CO-CREATION WORKSHOPS AND FOCUS
GROUPS WITH STAKEHOLDERS

MEDIA AND NEW MEDIA PRODUCTION
SOCIAL MEDIA STRATEGIES AND ICT SOLUTIONS
(APPLICATIONS, WIDGETS, ANIMATED

COMMERCIALS, E-GAMES)

SERIOUS GAMES, ADVERGAMES AND
ENTERTAINMENT

TECHNOLOGY ENHANCED TRAINING PLATFORMS
ICT soLUTIONS, GRAPHIC DESIGN, 3D

MODELLING AND ANIMATION,HCI| AND INTERFACE
DESIGN
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93;0:’ " - BiIoECONOMY

LEARNING

HEALTH

SSH SOoCcIAL SCIENCES AND
HUMANITIES

SOCIAL INNOVATION AND
SECURITY

TOGETHER WITH A DEEFP TECHNICAL EXPERTISE FVA CAN PROVIDE TO PROJECTS A STRONG INTERNAL
EXPERIENCE IN PSYCHOLOGY, CREATIVITY AND LEARNING AND A DEEP KNOWLEDGE ON PROPOSAL
WRITING AND MANAGEMENT OF EC RESEARCH PROJECTS.
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SUPPORTING CO-CREATION AND MUTUAL LEARNING

FVA IS PARTICIPATING TO SEVERAL CSA
RESEARCH PROJECTS (BIOWAYS, BIOVOICES
AND DANDELION) DEALING WITH PROMOTION
OF RESEARCH EC FUNDED RESULTS.

‘/WE PROMOTE STAKEHOLDERS ENGAGEMENT IN
CO-CREATION PROCESSES

Focus aoN

‘/FAEILITATE QUADRUPLE HELIX STAKEHOLDERS
WORKSHOPS AND FOCUS GROUPS TO DEFINE
STRATEGIES TO INCREASE IMPACT OF RESEARCH
IN SOCIETY.

IN ADDITION, FVA IS PARTNER OF SOME ERASMUS+ PROJECTS, LEVERAGING STAKEHOLDERS FROM
DIFFERENT DOMAIN IN A PROACTIVE DIALOGUE ADDRESSING SOCIETAL CHALLENGES (TRAINING,
HEALTH, SECURITY).
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COMMUNICATION, DISSEMINATION AND IMPACT

FVA HAS NEARLY 25 YEARS OF EXPERIENCE
IN THE ADVERTISING, COMMUNICATION AND
PROMOTION DOMAIN.

FVA SUPPORTED PROMOTIONAL AND

Focus oN

COMMUNICATION INITIATIVES FOR:

CocA-cOoLA, HONEYWELL, P&G, PHILIPS
AND OTHER, DIRECTLY OR IN COOPERATION
WITH SOME OF THE MOST RELEVANT PR AND
COMMUNICATION AGENCIES LIKE COHN AND
WoLFE, KETCHUM, YOUNG & RUBICAM,
MCCANN-ERICKSON, SAATCHI & SAATGCHI.

SPECIFICALLY FVA IS SPECIALIZED IN THE DESIGN AND IMPLEMENTATION OF ICT AND NEW MEDIA
SOLUTIONS FOR ADVERTISING AND COMMUNICATION. FVA HAS ALSO A LONG EXPERTISE IN THE DESIGN
AND PROMOTION OF sSOCIAL MEDIA COMMUNITIES.

IN THE RESEARCH PROJECTS LEILA (SEP 2012-210077817), MEAL (LLP 543535 - 2013), HELP
FOR MDOD (ICT-2009.5.1: PERSONAL HEALTH SYSTEMS, 248765), L4S — LEARNING FOR SECURITY
(I18T- 225634), BALANCE (527850-LLP-1-2012-1-DE-GRUNDTVIG-GMP), FVA WAS RESPONSIBLE
FOR THE DISSEMINATION AND COMMUNICATION WP



GAMES AND GAMIFIED SOLUTIONS FOR LEARNING

—

PARTIAL LIST OF CLIENTS: AEREOPORTI DI ROMA, ARTIME, BOSCH,

CITROEN, LCATTOLICA LINIVERSITY,
(FEDERAZIONE  ITALIANA Giuoco CALciO), HONEYWELL -
HoOMETRONIC, HP INA-AS5ITALIA, INVICTA WATGCHES, I0L ITALIA
ON LINE, LEITZ, KETCHUM PR, MONTE DEI PASCHI DI SIENA,
PANASONIC, PHILIPS SHAVE, PROCTER & GAMBLE, RENALULT,
ROCHE, SEcTOR S5PORT WATCHES, S5MA, VALTUR, VORWERK
FOLLETTO, WINNERLAND-DIGIBRANDS, YOUNG & RUBICAM.

Coca-CoLA, ENEL, FIGC

FVA NEwW MEDIA RESEARCH

FVA HAS AN EXTENSIVE EXPERIENCE IN
GAMES FOR ADVERTISING, PROMOTIAON AND
COMMUNICATION PURPOSES.

SINCE EARLY '90 FVA BELIEVED IN THE
POWER OF GAME-BASED APPROACH TO
INVOLVE AND MOTIVATE THE USERS, NOT
JUST TARGETING YOUNG GENERATIONS, BUT
ALSO ADULTS AND BUSINESSES.

FVA DESIGNED THE CONCGCEPT AND
DEVELOPED SEVERAL GAMES, ADVERGAMES,
EDUTAINMENT GAMES AND GAMIFICATION
SOLUTIONS.

IN THE LAST YEARS FVA IS DEVELOPING
SERIOUS GAMES FOR RESEARCH AND
INNOVATION PROJECTS, MAINLY IN THE
BIDECONOMY, S5H, SECURITY, HEALTH AND
SOCIAL INNOVATION DOMAINS.

FVA BRING TO THE PROJECTS 25 YEARS OF
EXPERIENCE IN GAME DESIGN AND A 15
YEARS EXPERIENCE IN SERIOUS GAMES
DESIGN.



—
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FVA HAS ALSO A STRONG EXPERIENCE IN DEVELOPING ICT BASED SOLUTIONS FOR
MARKETING, ADVERTISING AND COMMUNICATION AND GAME-BASED TRAINING PLATFORMS
FOR ORGANIZATIONAL CONTEXTS

ABIl ITALIAN BANK ASSOCIATION, ACB, ACOTEL, AEREOPORTI DI
ROMA, ARTIME, BoscH, BULGARI, BURSON MARSTELLER, BYE ITALY,
"' BRANAI' MALL, CITROEN, CATTOLICA UNIVERSITY, COCA-COLA,

DLINK, ENEL, FAsSHION GROUP, FIGC ( FEDERAZIONE ITALIANA
Giuoco CaAaLCIO), Focus, GAI MATTIOLO, HONEYWELL -
HoMETRONIC, HP, INA-ASSITALIA, INSEAD, INVICTA WATCHES,

INTERFREE, INTERTEL SERVICES, |OL ITALIA ON LINE, LEITZ, JAPAN
PEARL EXPORTERS ASSOCIATION, KETCHUM PR, MAXIMARKETING,

MECAL, MONTE DEI PASCHI DI SIENA, MONTEPASCHIVITA,
NIELSEN//NETRATINGS, OMNITEL, OUTGOING TRAVEL, PANASONIC,
PHILIPS SHAVE, PROCTER & GAMBLE, PIRELLI, LOMBARDIA

NATIONAL GUARD, MESSINA NATIONAL GUARD, PROCTER & GAMBLE,
RENAULT, ROCHE, SECTOR SPORT WATCHES, SIA-55B —SOCIETA
ITALIANA PER L’AUTOMAZIONE, SYNGENTA, SMA, SOuUND PR,
SF'AIDELIS, TELITAL, TRENTO UNIVERSITY, UNIONCAMERE, VALTUR,
VALTUR CAsA, VIVENDI GROUP, VORWERK FOLLETTO, WIND,
WINNERLAND-DIGIBRANDS, WL GORE AND ASSOCIATES (GORETEX),
YOUNG & RuUuBICAM.
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KEY PERSONS

LOUIS FERRINI - MANAGING DIRECTOR

LOuls FERRINI ESTABLISHED FVA IN 1989 AS ONE OF THE FIRST MULTIMEDIA COMPANIES IN ITALY. HE
GETS THE FIRST LEVEL DEGREE IN GRAPHIC DESIGN AND ADVERTISING IN |IED, ROME ITALY. THEN HE
COMPLETES A MASTER OF COMPUTER GRAPHIC AT |IED, ROME, ITALY. BEFORE STARTING HIS OWN
BUSINESS, HE WORKED FOR SEVERAL ADVERTISING AND GRAPHIC COMPANIES IN ITALY AND US. LOuIs
FERRINI HAS BEEN SELECTED BY THE EUROPEAN COMMISSION AS EVALUATOR FOR HORIZON 2020.
ACTUALLY HE 1S ICT PROJECT LEADER (SOFTWARE ARCHITECTURE, 3D MODELING AND ANIMATION, AND
NEW-TECH SOLUTIONS).

SUSANNA ALBERTINI - PARTNER

FVA NEwW MEDIA DESIGN PARTNER FROM 1995, SHE HAS INTEGRATED HER SPECIALIZATION IN
PSYycHOLOGY OF WORK AND BUSINESS ORGANIZATION WITH MULTIMEDIA AND NEW TECHNOLOGY
COMMUNICATION. SINCE 2000 SHE IS INVOLVED AS PROJECT MANAGER AND RESEARCHER IN PROJECTS
FUNDED BY THE EUROPEAN COMMISSION AS EXPERT IN GAME-BASED TRAINING, CO-CREATION AND
CREATIVITY ENABLING FACTORS, COMMUNICATION, IMPACT AND VALORIZATION OF RESEARCH RESULTS.

SHE HAS BEEN SELECTED BY THE EUROPEAN COMMISSION AS EVALUATOR FOR HORIZON 2020. HER MAIN
AREA OF INTEREST IS SOCIETAL CHALLENGES WITH SPECIAL FOCUS ON SUSTAINABLE AND INCLUSIVE
GROWTH.

MICHELA COHEN - JUNIOR PROJECT MANAGER

GETS HIS DEGREE AT UNIVERSITY OF ROME "LA SAPIENZA" BACHELOR DEGREE IN SCIENCES AND
PSYCHOLOGICAL TECHNIQUES OF EVALUATION IN CHILDHOOD, ADOLESCENCE AND FAMILY (THESIS
SUBJECT: INTELLECTUAL DISABILITY), SCHOLARSHIP FOR THESIS ABROAD ABOUT EARLY INTERVENTION IN
DOWN’S SYNDROME SCHOLARSHIP FOR ERASMUS MOBILITY - EXCHANGE SEMESTER UNIVERSITY OF MALTA,
MASTER'S DEGREE IN CLINICAL PSYCHOLOGY OF THE PERSON , ORGANIZATIONS AND THE COMMUNITY
UNIVERSITY OF ROME "LA SAPIENZA" THESIS SUBJECT: EARLY INTERVENTION IN DOWN’S SYNDROME, A.T.
BECK INSTITUTE ATTENDANCE AT "DIALECTICAL BEHAVIOUR THERAPY (DBT)' SEMINARY, UNIVERSITY OF
HAIFA — ULPAN ETZION, INTENSIVE HEBREW LEARNING PROGRAM.




FVA NEW MEDIA RESEARCH

FVA MAIN RESEARCH INTERESTS ARE:

vHCI AND INTERFACE DESIGN, FOCUSING ON THE
COMBINATION OF THE LATEST TECHNOLOGICAL
INNOVATION WITH THE USER NEEDS TO DESIGN
USABLE AND EFFECTIVE INTERFACES

‘/SDLLITIDNS TO SUPPORT THE TECHNOLOGY
ENHANCED LEARNING EXPERIENCE, LIKE SYSTEM
AND PLATFORMS FOR GCOLLABORATIVE KNOWLEDGE,
GAME-BASED LEARNING AND INNOVATIVE TRAINING
SUPPORTING TOOLS

‘/PRDMDTIDNAL ACTIONS TO BE USED FROM THE
CONSORTIUM TO INCREASE THE IMPACT OoF
RESEARCH RESULTS.

IN SEVERAL PROJECTS FVA HAS LEAD
DISSEMINATION ACTIVITIES AND ACTUALLY 1S
INVOLVED IN COORDINATED ACTIONS TO SUPPORT
PROMOTION OF CO-FUNDED RESEARCH PROJECTS.

IN ADDITION, THE HUMANISTIC BACKGROUND OF
ONE OF THE PARTNERS GIVIES THE CHANCGE TO FVA
TO PLAY THE ROLE OF A “BRIDGE” BETWEEN THE
THEORETICAL AND THE TECHNICAL TASKS 0OF THE
PROJECTS.
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Companies active In the
Bloeconomy fleld, Chambers of
Commerce, Cultural entities
(museums, libraries, theatres, etc)

O

Resesrchers active in the
field, Research
centres active in the bioeconomy
field, Universities

General public, School students,
University students, Teachers and
Educational institutions, Citizens
associations, NGOs and C50s
active in the Bioeconomy fieid
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Creation of a MML
(Mobilisation and
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platform
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stakeholders-oriented
actionable knowledge

Design strategies to
address large public
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European
Commission
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BIOVOICES (HZ2020-BBI-PPP-2015 -
CSA 720762): BIOVOICES OVERALL AIM
IS ENSURE THE ENGAGEMENT OF ALL
RELEVANT STAKEHOLDER GROUPS AND
TACKLE BIO-BASED RELATED CHALLENGES
BY ESTABLISHING A MULTI-STAKEHOLDER
PLATFORM, INVOLVING A PLURALITY OF
ACTORS (voiceESs) WITH DIFFERENT
PERSPECTIVES, KNOWLEDGE AND
EXPERIENCES, AND ANIMATING OPEN
DIALOGUE AND MUTUAL LEARNING BETWEEN
THE DIFFERENT STAKEHOLDERS.

FVA ROLE IN THE PROJEDCT:
IN THE PROJECT FVA LEADS THE ACTIVITIES

RELATED TO THE CREATION OF THE ON LINE
BIOVOICES SOCIAL PLATFORM AND ON LINE

MUTUAL LEARNING ACTIVITIES AND
ACTIVELY PARTICIPATE TO THE OTHER
WORKPACKAGES.

FVA 1S ALSO RESPONSIBLE FOR THE
PRODUCTION OF PROMOTIONAL VIDEOS |IN
(INTERVIEWS WITH STAKEHOLDERS, PROMO

VIDEO OF THE EVENTS, ETC.).
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LADIES FIRST! (ERASMUS+ 2017-1-ELO1-KA202-036219): AIMS TO EMPOWER

TEACHERS, TRAINERS AND COUNSELORS TO FACILITATE AND EMPOWER WOMEN
7 l BENEFICIARIES IN ORDER TO GAIN THE NECESSARY STABILITY IN-BETWEEN WORKING AND
‘:lH \ ' PERSONAL LIFE, ESPECIALLY IN THE FRAMEWORK OF CRISIS.
l : T

- Erasmus+
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Bio-based economy: network, 720762): TO PROMOTE AMONG CITIZENS THE
innovate, communicate

(‘BIOWAYS BIOWAYS (H2020-BBI-PPP-2015 - CSA

SOCIO-ECONOMIC AND ENVIRONMENTAL BENEFITS
OF BIO-BASED PRODUCTS AND APPLICATIONS,
SEEKING TO ENHANCE THE SOCIETAL CONFIDENCE
ON BIO-BASED PRODUCTS AND INDUSTRIES.

FVA 1S LEADING THE WORKPACKAGE THAT
DEVELOPS THE PROJECGCT COMMUNICATION
FRAMEWORK.

FVA 1S ALSO RESPONSIBLE FOR THE PRODUCTION
OF THE TRAINING TOOLS: INTERACTIVE GAMES OR
G AMIFIED SOLUTIONS FOR LEARNING,

EDUCATIONAL VIDEOS PRODUCGCTION,
EDUCATIONAL MULTIMEDIA PRESENTATIONS.

Funded by the Horizon 2020 Framework % . .
- Programme of the European Union (Grant Bl -BA§ED %BIO based Industries

Agreements n°® 720762 and n°® 652682) INNDLUIST



Q! What object in this list can be built with the use of the
ELEPHANT DUNG in Bioeconomy?

BSTEP

B/0.. What?

the bioeconomy game

o

WD-RASED kiumobnuu Industrios

TEACH BIO-ECONOMY TO CHILDREN

A “SUPER MARIO” GAME TO LEARN HOW
RAW MATERIALS CAN BECOME AN
EVERYDAY PRODUCT.

FVA NEwW MEDIA RESEARCH

GAMES FOR BiIOwAYS

4/ 10 Which of the items here is a type of biomass used to
create bio-based products?

L= CofC)

esm STARIE
@3 ProBio

”?fb 8ASED \%Bro based Industries

TEACH BIO-ECONOMY TO ADULTS
TO ADDRESS BIO-ECONOMY TERMINOLOGICAL

GAPS AND MISUNDERSTANDING THROUGH A
QUIZ


http://www.fvaweb.eu/biowhat
http://www.fvaweb.eu/biochallenge

FVA NEW MEDIA RESEARCH

DANDELION (H2Z20Z20-REFLECTIVE-SOCIETY-2015
- CSA 693796): THE PROJECT AIMS TO SUPPORT THE
UPTAKE AND VALORISATION OF INCLUSIVE, INNOVATIVE
AND REFLECTIVE SOCIETIES (IIRS) RESEARCH AND
IMPROVE TS DISSEMINATION TOWARDS CITIZENS,
POLICY MAKERS, ACADEMIA AND MEDIA. THIS WILL BE
ACHIEVED THROUGH A SERIES 0OF INNOVATIVE AND
CREATIVE COMMUNICATION ACTIVITIES TARGETED AT A
RANGE OF AUDIENCES.

FVA 1S LEADING THE WORKPACKAGE “FOSTERING
DIALOGUE COOPERATION AMONG KEY SOCIO-ECONOMIC
STAKEHOLDERS”, LEADS THE DESIGN AND
IMPLEMENTATION OF THE PROJECT’'S GAMES AND
PARTICIPATES ACTIVELY IN DISSEMINATION AND

COMMUNICATION ACTIVITIES, ORGANIZING AND
FACILITATING WORKSHOPS AND EVENTS THAT WILL TAKE
PLACE IN I|ITALY.
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GAMES FOR DANDELION

/ What are the two issues that concern European In terms of their overall quality of life, how happy on Qz
citizens most? average are young people in Europe on a scale of 0-10,
@ < where 0 is extremely unhappy and 10 is extremely happy?

3
S
— L co

\_ (y’ How much do you know about European
societal challenges?

ENCEPT NEGOTIATE

SSH pDoMAIN - GAMES ON THE EUROPEAN SOCIETAL CHALLENGES IN EUROPE
GAMIFIED QUIZ TO RAISE AWARENESS AND STIMULATE THE DISCUSSION ABOUT THE MAIN
SOCIETAL CHALLENGES FOR EUROPEANS


http://www.fvaweb.eu/guessh!
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Inters
Health

Intercullural Com) etences
for Healthcare Pro essmnals

INTERHEALTH (ERAsMus+ 2016-1-ELO1- KA202-023538): THE AIM OF THE PROJECT IS TO
INCREASE THE INTERCULTURAL COMPETENCES OF HEALTHCARE PROFESSIONALS IN EUROPE, THROUGH
NON-FORMAL TRAINING. THIS PROJECT HAS BEEN FUNDED WITH SUPPORT FROM THE EUROPEAN UNION.

INTERHEALTH IS EXPECTED TO HAVE A MULTIPLE IMPACT IN TIME, PLACE AND PERSONS.

“For a worid where we are socially equal,

humanly different and totally free™
Rosa Luxemburg

Erasmus+

YNOTPO®IQN

Co-funded by the
Erasmus+ Programme I KY
of the Eurcpean Union



http://research.fvaweb.eu/wp-content/uploads/2017/12/interhealty-title-1.bmp
http://research.fvaweb.eu/wp-content/uploads/2017/12/interhealty-title-1.bmp
http://research.fvaweb.eu/wp-content/uploads/2017/12/interhealty-title-1.bmp
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X THRIVE

Teachers' Professional
t

Developmen

THRIVE (ERASMUS T 2015-1-ELO1- KA201-
013917): TO REINFORCE THE PROFESSIONAL
DEVELOPMENT OF TEACHERS OF STUDENTS UP TO 7
YEARS O0OLD, IN ORDER TO EFFECTIVELY PROMOTE
POSITIVE BEHAVIORS IN CLASSROOM AS WELL AS
FUTURE SCHOOL ATTENDANCE AND ACHIEVEMENT.

Erasmus+ ATIXON

KPATIKQN

YNOTPO®ION

Co-funded by the I KY
Erasmus+ Programme
of the European Union




oo Unon -
the European Union

This project has received funding
from  the Eurcpean  Union's
Seventh Framework Programme
under grant agreement no 608303
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LEILA (FP7-SEC-2013-1- 608303): TO PROVIDE LAW
ENFORCEMENT ORGANIZATIONS WITH AN INNOVATIVE
LEARNING METHODOLOGY AND A SET OF SERIOUS GAMES,
TO IMPROVE THEIR COGNITIVE CAPABILITIES, REASONING
SKILLS AND CREATIVE APPROACH TO DECISION MAKING,
AT INDIVIDUAL AND GROUP LEVEL.

FVA IS RESPONSIBLE OF SERIDUS GAMES DESIGN AND
IMPLEMENTATION.

SPECIFICALLY, THE LEILA LEARNING FRAMEWORK
ADDRESSES THE ENHANCEMENT ON KNOWLEDGE AND
SKILLS IDENTIFIED AS CRUCIAL FOR |A, SUCH AS:

‘/AWARENESS OF COGNITIVE BIASES,;

‘/F‘RAETIDE OF CRITICAL THINKING,;

‘/FILTERING AND ANALYZING MASSIVE AMOUNT OF DATA,
‘/DAF‘ABILITY TO DRAW RELEVANT CONCLUSIONS AND
TAKE APPROPRIATE DECISIONS,

‘/DEGISIDN MAKING UNDER SOCIAL AND TIME PRESSURE,
CREATIVE INTELLIGENCE,

‘/DDLLABDRATIDN CAPABILITIES AND TEAM-BASED
DECISION MAKING;

‘/REPDRTINE AND COMMUNICATION SKILLS.


http://leila.fvaweb.eu/
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MEAL (LLP 543535 — 2013): TO DEVELOP A
PEDAGOGICAL TOOL AIMED AT HELPING TEACHERS
AND NUTRITIONISTS (STUDENTS AND
PROFESSIONALS) TO ACRUIRE, TRAIN, PROMOTE AND
DELIVER BASIC NUTRITIONAL EDUCATION (NE) AND
HEALTHY EATING BEHAVIOR COMPETENCIES TO
CHILDREN.

MEAL APPROACHES EATING BEHAVIORS NOT ONLY IN
NUTRITIONAL LITERAGCY SENSE, BUT ALSO USING ICT
ELEMENTS SUCH AS “SERIOUS GAMES” PLATFORMS
TO CONSOLIDATE THE NUTRITIONAL COMPETENCIES
AND HABITS THROUGH AN ENGAGING EXPERIENGE
FOR THE CHILDREN.

FVA 1S IN CHARGE OF EDUTAINMENT GAMES DESIGN

AND IMPLEMENTATION.

Lifelong
Learning
Programme
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GAMES FOR MEAL

MEAL GAMES: MODIFYING EATING ATTITUDES AND ACTIONS THROUGH LEARNING
TO CONSOLIDATE THE NUTRITIONAL HABITS THROUGH AN ENGAGING EXPERIENCE FOR THE
CHILDREN


http://meal.fvaweb.eu/games/pickit!/index.html
http://meal.fvaweb.eu/games/cookit!/index.html
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B E &S] 5 N

UPDESIGN (ERAsMUSt+ 2014-1-UKO1-KA204-000085): EMPLOYABILITY AND TRANSVERSAL SKILLS
DELIVERY FOR YOUNG DISADVANTAGED LEARNERS THROUGH INNOVATIVE UPCYCLING METHODS AND
APPROACHES. FVA IS RESPONSIBLE FOR THE DEVELOPMENT OF THE SOCIAL PLATFORM.

- Erasmus+
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help 4 mood

HELP4AMOQOD (ICT-2009.5.1 248765): VIRTUAL AGENTS AND INNOVATIVE INTERFACES TO ASSIST
DEPRESSED PEOPLE AT HOME. FVA IS RESPONSIBLE FOR THE INTERFACE DESIGN, THE AGENT
VISUALIZATION TECHNOLOGY, THE DISSEMINATION MATERIAL DESIGN AND THE MEDIA PRODUCTION.

-
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BALANCGCE (527850-LLP-1-2012-1-DE-
GRUNDTVIG-GMP). LEARNING EXPERIENCES
TO IMPROVE WELLBEING FOR TRAINERS AND

TEACHERS.

FVA IS RESPONSIBLE FOR THE DESIGN OF THE
E-LEARNING PACKAGE AND THE PROJECT’S
DISSEMINATION MATERIAL.

Lifelong
Learning
Programme
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L4S — LEARNING FOR SECURITY (IST- 225634): SERIOUS GAMES ADDRESSING SOFT
SKILLS DEVELOPMENT FOR CRISIS MANAGERS. FVA WAS RESPONSIBLE OF INTERFACE
DESIGN, SOFTWARE DEVELOPMENT, DISSEMINATION MATERIAL DESIGN AND MEDIA

PRODUCTION.
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L2C — LEARNING TO COLLABORATE (IST- 6° FRAMEWORK — 027288). SERIOUS GAMES
ﬂ’ AND LEARNING EXPERIENCES TO IMPROVE COLLABORATION IN ORGANIZATIONAL CONTEXTS.
FVA WAS RESPONSIBLE FOR THE KNOWLEDGE COMMUNITY DESIGN AND PROGRAMMING AND

INTERFACE DESIGN FOR THE SIMULATION GAMES.
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YOU WANT TO PLAY?

oglowns

€

o WWSTAR
4. ; DANDELION @93 ProBio

GueSSH!

How much do you know about European
societal challenges?

EXCEPT NEGOTIATE

1" DANDELXON

- O
e ]
L=

«©

BIO...What?

the bioeconomy game



http://www.fvaweb.eu/biowhat
http://www.fvaweb.eu/biochallenge
http://www.fvaweb.eu/guessh!
http://www.fvaweb.eu/euatwork
http://meal.fvaweb.eu/games/pickit!
http://meal.fvaweb.eu/games/cookit!

FVA NEW MEDIA RESEARCH

THANK YOU!

WEBSITE: WWW.FVAWEB.EU
EMAIL: INFO@FVAWEB.IT



http://www.fvaweb.eu/
mailto:info@fvaweb.it

